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Ph.D. Course
May 30 ​– June 3, 2005
The aim of the course
The aim of this course is to provide explanations to consumption and consumer culture from cross-disciplinary point of view. Various aspects of consumption research and the ways of seeking to explain and answer the questions of these phenomena are constantly put forward. To which extent our consumer choices are more or less individual and to which extent they are socially and culturally contingent? Is consumption a kind of competition? What is the role of gender, education, social class, way of life etc? Are the answers dependent on which type of consumption – for instance food or culture – is in question? What is the role ethics in consumption and marketing? Which kind of changes in these aspects are going on? 
These are often repeated questions when we try to explain and understand consumption. During the course, there will be presentations of contemporary findings of various dimensions of multifaceted field of consumption, not forgetting shedding light from the marketing theory’s point of view. All the lecturers share common interest in consumption, although their approaches are not identical. Usually the term “explanation” is connected with the methodology applied mainly in quantitative studies, but we will not adhere solely to quantitative approaches. Student from all the faculties regardless of methodological orientation are encouraged to send their applications and take part in the course, during which valuable outlook on many aspects of consumption will be presented, discussed and analyzed.
The focus of the course lies not only in the reading of the texts and attending classes but also in students’ presentations of own their own more or less advanced papers. Learning by studying!
Faculty: The faculty members for this course are Alan Warde from University of Manchester, Tally Katz-Gerro from Univesity of Haifa, and two Finnish lectures Terhi-Anna Wilska from Turku School of Economics and Business Administration, Turku and Juha Panula from University of Lapland, Rovaniemi. 
Location and dates: The course will take place in Turku, South-Western part of Finland in a congress centre Linnasmäki (http://www.linnasmaki.fi/en/etusivu.html).The location of the institute is in the vicinity of the city centre in a peaceful area nearby the river Aura and the buss connections are good to the city as well as to the surrounding towns. The registration will take place on Monday and the students are expected to arrive no later than 21.00 (9 p.m.). The course program will begin on Tuesday, May 31 and end on Friday June 3, 2005.
Other course information: The seminar will be held in English, and is worth 7 ECTS credits. The best papers are selected for the proceedings of the workshop. The number of students will be held at 25. The tuition for the seminar, which includes accommodation and meals, is 700 Euros. Students from Nordic and Baltic countries can apply for tuition discount and for funds towards travel expenses. For this purpose, after they have been accepted to the seminar, they need to contact the course coordinator.      
Course coordinator: Timo Toivonen, Professor of Economic sociology, Department of Marketing, Turku School of Economics and Business Administration, Rehtorinpellonkatu 3, 20500 Turku, Finland. E-mail: timo.toivonen@tukkk.fi. Tel. +358-2-4814 303. Fax. +358-2-4814 280.
Course prerequisites: Selection of the participants will be made on the basis of a letter of interest, which should address the student’s dissertation research interests. This letter of interest should be 4 000 – 6 000 characters long. All letters must be sent to Timo Toivonen by mail or electronically as an attachment to an e-mail message. The deadline for applications is February 28, 2005.

The students who are selected are expected to write a kind of workshop/conference paper before the course and they will come to the seminar ready to make a presentation on the basis of this paper. The presentations will take place in the course workshops, which are formed based on the themes of students’ papers. 

Students will be evaluated on based on their workshop papers, presentations and activeness during the workshop. Most advanced and promising course papers will be published in the proceedings of the workshop during 2005. All the students receive 7 ECTS points after the completion of all the required tasks.
For more information on the course: www.tukkk.fi/excococu

Course Program: 
Monday, May 30: 

Arrival and checking into the rooms at the latest 21.00 

Tuesday, May 31

9:00-9:30 
“Welcome. Explanation and understanding in consumer culture” – Timo Toivonen 
10:30-12:00 “Viewing consumption through theories of practice” – Alan Warde
12:00-13:30 
Lunch & Social Hour
13:30-15:00 “Explanations for gendered consumer cultures” – Terhi-Anna Wilska  
15:00- 15:30 
Coffee 
15:30-17:00 
Parallel Workshop: Students’ presentations of their seminar papers 

Students present their papers to faculty divided into five groups with 2-3 faculty in each group. Two papers a day will be presented and student has 20 minutes to present and 25 minutes of discussion and suggestions will follow
17:00-18:00 Dinner 

After dinner is for discussions, reading, socializing, etc.
Wednesday, June 1:

10:00-12:00 “Theories of individualization and consumption styles in Finland” – Terhi-Anna Wilska  
12:00-13:30 
Lunch & Social Hour
13:30-15:00 “Bourdieu's account of cultural capital and taste: the British case” – Alan Warde
15:00- 15:30 Coffee 
15:30-17:00 
Parallel Workshops: Students’ presentations of their seminar papers 

Two papers will be presented 
17:00-18:00 Dinner 
Thursday, June 2:

10:00-12:00 “The social contours of cultural capital and cultural participation: snob, omnivore, and voracious consumers” – Tally Katz-Gerro
12:00-13:30 Lunch & Social Hour
13:30-15:00 “Ethics of marketing as seen through the eyes of consumers” – Juha Panula

15:00- 15:30 Coffee 
15:30-17:00 Parallel Workshop: Students’ presentations of their seminar papers 

One paper a will be presented. The last part of the session will be reserved for discussion of the contents of the course.

18:30-24:00 Dinner and party 
Friday, June 3:

10:00-12:00 “Marketing as a messenger of happiness and a king of misery” – Juha Panula
12:00-13:30 Lunch & Social Hour
13:30-15:00 “Comparative evidence of inequality in cultural preferences: class, gender, and clender (class+gender)” – Tally Katz-Gerro

15:00-15:30 Final words

Faculty and students leave accommodations

Faculty: 
Tally Katz-Gerro is Assistant Professor in the Department of Sociology and Anthropology in University of Haifa.
Juha Panula is Professor of Marketing in University of Lapland.
Timo Toivonen is Professor of Economic Sociology in Turku School of Economics and Business Administration.
Alan Warde is Professor of Sociology in University of Manchester and Co-Director of the ESRC Centre for Research on Innovation and Competition (CRIC). 
Terhi-Anna Wilska is Senior Research Fellow in the Finnish Population Research Insitute and Docent of Economic Sociology in Turku School of Economics and Business Administration.
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